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BY CLIFFORD M. MARKS
cmarks@MiamiHera(d.com
outh Florida’s hottest
place for nightlife got yet
another bar Wednesdny hE
Actually, make that six.

The new watering holes
come as patt of upscale chain W
Hotels’ new $500 million South
Beach venture, which boasts
beach views in every room, con-
dos running as high as $8 mil-
lion, anctyes, half a dozen bars.
“There’s going to be a lot of
drinking going on here,”
laughed Vanessa Poskanzer,

swoman for, David Edel-
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Part of conglomerate Stu« 2
wood Hotels and Resorts -
Worldwide, W Hotels enters the
crowded Miami Beach luxury
market as the hospitality indus-
try is reeling from the recession.
Although Miami Beach hotels -
have fared better than thosein |
‘some other sections of South -
Florida, May room occupancy
rates still dropped 11.5 percent
from last year, according to the
Greater Miami Convention and
Visitors Bml-eaui_ thel

‘W Hotels officials said ! & e -
SouRpeatn ltation R Sl i LUXURIOUS mmuom The fivin r the lobby of the hotel/ et At W S By
lout for weekends in July, fueled g room’ near e lobby of the otel/condo a outl eac
in part by a $382-per-night .
opening offer and a 20 percent
summer discount for staycation-
ing South Florida residents.

Rooms start at $359 a night -
for the Wonderful suite and
grow pricier — and more super-
lative — from there. At the
upper end, a cool $7,000 to
$12,000 a night will score you a
mght at the Extreme WOW
suite.

Even the cheapest prices
dwarf the Beach’s average daily
room rate of $162.67, according
to the visitors bureau’s most

T aenrion property was A DISTINCTIVE LOOK: At left, a photo of
funded as a condo-hotel, with all Beyoncé by Danny Clynch adorns

a hallway on the 18th floor.
Above, the exterior of the
- oceanfront building.

08 units offered to individual

TURN TO W SOUTH BEACH, 2C
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